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Tools and Resources for Assessing Social Impact TRASI

CHOOSE A SECTION

FIND 1o0Ls 10 AsSESS MEASURE CONNECT wirH peers

YOUR ORGANIZATION'S IMPACT. THE EFFECTIVENESS JD [0 LEARN WHAT WORKS.

| _ OF YOUR PROGRAMS. I
| LR

FIND A TOOL WHY ASSESS YOUR IMPACT? JOIN THE COMMUNITY
Find ready-to-use tools and learn what
leading nonprofits, foundations, and
others are using to measure their impact.

Connect with a network of peers and
experts engaged in assessment.
Join Community »
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SROI Reportl&lmpact MapéF5 747 EA DHMEENSEBRHRIND,

Social Return on Investment - 12289 h2 w7

Stage 1 ﬁ

Stage
4 >

Deadw [Attributi [Drop  [Impact
EELL/BEHOE _ eight [on % |off
2T b — 12Tk FIrTvk TORDAL(EDESBERALMRBLELLD) % % V—x-US—2 ORI
2 Intended/unintended |Inputs Outputs The Outcomes (what changes) Calculating Social Return
changes
k3 STEEDEN [EDLBELHHEL ? EDAT L —h¢ | i8R (RUR) |5 R AT A E B R HE AT AT —5— -2 HnE R |[METOFS ZALOHfE fEHY—Z EELICL |AMEIE [1£57Y (1200 EIES
3257 —sALs—  |What do we think will t1bd ATk Value|Summary of actity in ~|Description Indicator Source Quantity| Duration |Financial Proxy |Value (Yen) Source ctgeEl|Whoelse |icqey [Quaniy times fiancial | | iSCt 55
ZBI=HL BB E5 % |change for them? What will they imest? (| £E8  |woud  |381A [proxy, less deadweight, g
527 —ohLE— — . S— _ ____|What conuibute |Will the and
[Who will we have an EDESREIARES A | EDESAETRED EDESEUTHRE| ShF(T| MR MHI0%S  RIEOmE] (Ko Whee ddwe \woud o the  |outcome [attibution Year1 el eaDl T8 Nead] Ears|
effect on? what changes? (based on | How would we measure it? [EAF LA O | #5h |What proxy did | ) Whatis the |get the have  |changer |drop offin acthity)
[Who will have an effect how stakeholders would Where did e get || How long |we use to value |value of the change?{information | happened 5
on us? describe the change) the information How will it |the change? from? \without years?
from? much | last?
change ]
= activity?
there
be?
X FIFEN 2000 BREADST e [k 7 i|\=pam 29400 % 5% | s0% £625.10) £625.10) £0.00 £0.00 £0.00 £0.00
B H LD ARDED Z«;pru;g 7 1| B ARER £4,964.00| 0% 10% 10% £31,273.20| £31,273.20| £0.00| £0.00| £0.00| £0.00)
EfY—EROIRED
Tt 7 i|Amam £7.22000 % % | 0w £32,851.00) £32,851.00) £0.00| £0.00] £0.00 £0.00)
Y—ERFBE
LORDBRCORBOR |5y 90| BE 210,00 % % % £1,710.00) £1,710.00) £1,710.00) £1,710.0) £1,710.00 £1,710.00
(i
- wmomBECSIHIIL | : e 5 H—EXD
simsom - nER EHEORBELONE  |Tor—t 16 | e 248.25 0% % 0% £772.00 £772.00) £0.00| £0.00) £0.00) £0.00)
STHERH)
S RRmOmI wiEEa Tt 14 | RitEE R 23400 0% % 0% £476.00 £476.00) £476.00 £0.00] £0.00 £0.00)
BB TOSLAROREE NPORIfAA~DSMEIEEE | £24375.00] 0% 0% 0% £0.00| £0.00| £0.00| £0.00| £0.00 £0.00
. - o s (AEEREE
NPORIADH 747 | LI X £18,000.00 5277 ORERBON 4 1|mseLt 2k— £162.00] 70% | 0% | 3% £174.96] £174.96] £0.00 £0.00) £0.00 £0.00)
5T 7 DHE {BRGRUA = BRELL) 2
VOSTERE
% % o% £0.00 £0.00) £0.00| £0.00) £0.00 £0.00
Total £42,375.00) £67,882.26) £67,882.26] £2,186.00) £1,710.00 £1,710.00 £1,710.00
T £65,586.72 £2,040.65] 1,502.37] £1,490.17] £1,439.77]
£72,000.64)
£29,724.64]
170
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IRISEZECEDUV-REZEDH| (Product Impact &5 XAOQT7A T2 RBEDHI)

Product Impact

== ii .
Microenter Household V;éur;t:irty Livestock Life Organizatio ;E!%—EO)#E '? = (jsu-Fo)Sgo)t
prise Credit Financing Acc[())unts Insurance Insurance n Total 7*/3‘/75\191%5?,‘511,60

Loan Portfolio Outstanding- Value of 43,400,000 3,880,000 47,280,000

Investments . . . .

Total Voluntary Savings Accounts 129,653 129,653 Org ani Zat 1on D_eS_C rl ptl on
Product Description

Total Value of Voluntary Savings 8,300,000 8,300,000 . .

T Financial Performance

Client Individuals 90,219 21,254 129,653 251 721 129,802 Operat ional Im pact
Product Impact

Clients Individuals: Female 62,156 20,852 96,312 189 425 96,414
Client Individuals: Very Poor 19,470
Clients Individuals: Poor 97,352
Client Individuals: Rural 77,881
Client Individuals: Urban 51,921
New_Client Individuals 17,845 12,125 45,826 251 524 45,976
Loan Insurance- Number of Clients 87,158 423 1800
Communities Served 173 173 173 12 34 173
Effective Interest Rate 40.50% 45%

Client Retention Rate 74%
Group-based Training 21,521

Technical Assistance 1,526

452

Active Borrow ers per Loan Officer
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GIIRS Impact Rating#i &= 0

athg Statua: Prelininary Raing ) . ating Status: Preliminary Rating
G"RS Fating Duate: 22772012 FTITE — S — P Rating Date: 272012 .. GRS radngs ars reviewsd, fgarcus, Fansparant, Lol
Company Mame tigiiidn, el gk Wi iy @ IIR . omprerersie, and comparakie i of comgarty
|MPACT RETED mfm o mpack. IS haige iresdorn rase morey sl aiing Bl Company Name: atings
bl IMPACT RATED EEENNer Yl impart. GIIRS heles irvestors maki money whils sobing
S — s e e worid'n moet cmllenging protisme. GRS Driving Lah g i workSs most challenging protiems. GRS Driving Lab
R e e IEEER Co'Pa Y RATINGS REPORT Costiomesst oo
— E— — — E—
COMPANY RATINGS SMMARY COMPANY DESCRIPTION BENCHMARKING
— Tesd CorparsCDecrizic Wasls S Gz Go i Py mrpes
e | achma smn :n:. e o bodied o
bl The charts on this page show the company's performance v, three benchmark groups (company ve. market,
| OWERALL | &% | SEB market & sector, and market & size). Data Is displayed for the company's overall performance and
rrE— performance by Impact area (govemance, workers. community, and environment).
Plaatad io; 8 Eompaiay’n. Cerpars Mmoo W bebevs r4e pressrabon of e sreroorant
so% (LA e e hkEh T ==l e = u Market: Emanging Sector: Manufacturing Size (2 of Emps):  50.240
R ]
csal Ty Wasta A Go Go Market and Sector 41 companies
\Workers e Py bt of il Market (A 125 companios Market and Size: 41 companies
Fooma or how B4 Marnsh
2[R | TP |y g 243 - g
Al Comaknaad, Irciustiry Caimgory Sos [§ o Lmsioyss | OWVERALL RATING
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LR LaTonadil srronmis 520 000,300 - S0 SO DEE
B & [y —— a -] a0 a1 L] 1o 130 w41 1ED . E
Emdicnment J—
Feomam or et e e al
22T | drex sircomantsl impac ik 470
o v DTRAN dndin
— Governance Community
Bocialy & S Fsghin Walgiting or » paricuias brpa nme il b
Eximmmentziy =7 :p.f--—-tn.u--q_d-h—u_u_- ——— o R =
Focusad Busiiess {Pants gy "'"“"F — il
Modeis (SEM] imEinges - - - -
0% | ighe s comparys cos BA = e o | Y — s
. e %} W 48
BT R T R a t ] 10 1= m m D m 40 51 L 1]
e abemd i Fgn e |
g T Bk prica
e P ] Frrn ey Employees Environment
s [ -
[ I FET
unuu-l s
el i =
a 0 o n 40 =0 o 0 F ] n 40 =
1

17




G8AVINIRBEEARARIITA—RA(2013-2015)

| EREEEES

| ESEE wnvssssmme. snmi- ||

EEMDBEKRELKR—IE
INVESTMENT

| o M) e LrrerxcmRE
EHETS I
mul 1 -
TASKFORCE «2014F9AETIZER/EEDN.

R BOEIRELA— O R RIHERS

SOCIAL o BUATHERS . R ERMNSHALER
IMPACT FICKY R

A I\ R =B 5 Ttk SN A

OECD Report ) : A—<3> A A
P Working Group Working Group 7 /T <3 77{ ~
Working Group Working Group
Over two years, the The working group will The working group will Composition of Composition of
OECD will undertake a bring together leaders in include representatives working group to be working group to be
report mapping global impact measurement from world’s key DFls confirmed at first confirmed at first
sector and expected from G8 and beyond to and impact investors to Taskforce meeting. Taskforce meeting.
developments recommend approach recommend approach Objective is to Objective is to
and principles for and principles for recommend recommend corporate

measurement of social applications in approach and form that provides
outcomes development principles needed to mission-lock for
achieve specific profit-with-purpose
allocation to impact businesses
investment by

institutional
investors 18
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Impact Measurement Working GroupD 1 &
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RRLT=
» Goal Setting
Framework Development
Data Collection & Storage
Validation
Data Analysis
Data Reporting
Data-Driven Management
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